BIOPA®IKO ZHMEIQMA
EAEYOEPIOY NTOYMA Tou Kwv/vou

Ovopalopal Ntoupag EAeuBépiog Tou Kwv/vou. Eipal 1TU)xioUxog TOU
TuAuatog WuxoAoyiag (ApioTotéAcio [MavemoTtiuio Oegoocalovikng) Kai
Katoxog Tou MeTamTuyiokou ArmAwpaTtog Eidikeuong Tou AiaTunuaTiKou
Mpoypdpuatog NG «AvBpwtrivng Amddoong kai Yyeiag» (ApliOTOTEAEIO
MavemoTtiuio Oeoocalovikng). To 2016 oAokAjpwoa pe emTUXia TO
Tpoypauua Egeidikeupévng Emudpewong: International Marketing oTo
EBviké ka1 Katrodiotpiakd lMavemoTtiuio ABnvwy. Ta TeAeutaia 19 xpovia
epydlopal otnv  eAAnvIK  @appakoBiopynxavia ELPEN. Amoé 10 2002
Tapauévw ao@aliopyévog oto TEAYOE, evw T1a TeAeutaia 10 xpovia
aoxoAoupal evepyd PE TO ZUAAoyo latpikwyv ETTIOKETTTWV ATTIKAG, €XOVTAG
dlateAéoel AvTITTpOedPOG Kal 3 popEg Mevikdg IMpappatéag. Ao 1o 2018 gipal
TakTiké péAog oto AZ Tou T.E.AY.®Q.E. Z11¢ TTpoCEXEiC EKAOYEG €ial €K VEOU
utrown@iog yia 1o Az tou T.E.A.Y.®.E.



