NwoAaog ONomoulog
Zuvtopo Bloypadikd onueiwpa
FevvnOnka kot peyalwoa otnv ABrva, otnv mepLoxr Twv AUEAOKNTIWV.

‘Ekava omoudég otnv MeydaAn Bpetavia (mtuxio Aoiknong EMXelpoewy, HETATTUXLAKOG TITAOG OTO
Marketing, Coventry University), Je To BAEUUO LOU OTPOUUEVO TIAVTIA OTIG GAPHOKEUTIKEG ETALPLEC Kol
TOV TOMEQ TOU PpapPUAKOU.

YNNPETNOQ TNV OTPATIWTLKA Hou Bnteia otnv Kumpo otnv évéoén EAAYK.
Elpal matépag duo madiwv!

Zekivnoa tnv emayyeApotikn pou otadlodpopia to 2002. Ano tote epyalopat aSlaAnmta o€ TTOAUEBVIKEG
etalpieg (Fournier, Novo Nordisk, Bayer, Ascensia Diabetes Care ) otnv LatpodappUaKEUTLKS) EVNUEPWON
EVTOG KoL EKTOG ABNVwWV, TAVW O TIPOIOVTA TIOU OKOTIO £xouV TNV BeAtiwon TtNg KaBnuepwvng {wng Twv
QTOPWV PE cakxapwdn dwapntn.

) AnoteAw SpuTkd pEAOG Tou EmayyeApatikol ZuAAdyou latpikwv Emokentwy kat GappakolmoAAAAwY
\‘ TOU VOMOU ATTIKAC , KoL €Xw eKAeyel otnv B€on tou  Avtutpoedbpou Tou AlokNTIKOU JUUPBOUALO TNG
MANEAAHNIAZ OMOZNONAIAZ 2YAAOTQN IATPIKQN ENIZKEATON OAPMAKOYNAAAHAQN KAI ZYNADOQN
OAPMAKEYTIKQN ENATTEAMATQON ( NOZIED-ZEK ).

Jtov €AelBepo pOU XpOVO  0OXOAOUUOL PE TOUG EAANVIKOUG Tapadoolakog XopoUC. AmoteAw
QVATOOTIOOTO HEAOG OE OUASEC MAPACTACEWYV YLt XOPOUG amod tnv meploxn tng Kpntn kot tou Movrou.
Eniong €xw Tt0 evOLAPEPOV LOU OTPAUUEVO OTNV UEAETN TWV EMLOTNHOVIKWY TESiWV TNE LoToplag, tng
ouyxpovng pUOLKAG, TNG YEWTIOALTIKAG, TNG AUTO-BEATIWONG KOL TWV KOWWVLKWVY SUVAULKWV.



